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MARKETING MANAGEMENT (CORE)
Time: 2:30 Hours Marks: 70

Instructions:
1. All questions are compulsory.
2. Figures to the right indicate marks.
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ENGLISH VERSION
Discuss the factors affecting to Macro Marketing Environment in details.

OR

Discuss in details Psychological and Social factors affecting to Consumer behavior.

Explain various pricing objectives and the strategies adopted by marketers for Pricing.
OR
Explain the process of New Product Development in detail.
What is marketing channel? Explain various types of it.
OR
Explain the Importance of distribution channels and discuss various types of middlemen In
details.
Explain the major components of Marketing Communication Mix.
OR

Discuss on various factors while selecting the Advertising Media.
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